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Museums in Building Social Capital

The article analyzes the role of museums in the formation of social
capital in society, presents the possibilities of museum-type institutions
in this context for Ukrainian society. The advantages of societies with a
high level of social capital are highlighted; the urgency of this problem
for our country is substantiated.

Museums are a separate group of exceptional social institutions, the
meaning of existence and the true nature of which was revealed and
manifested only in the XXI century. Today, museums have gone far
beyond their vision of decades past — in developed economies, they are
becoming agents of social change, transforming social practices, helping
to reduce antisocial phenomena and bringing significant benefits to local
communities. We can compare how drastically the interpretation of the
museum's mission and the vector of its activity in the era of globalization
have changed in just some 20-30 years.

Over the last decade, museums in Ukraine have responded more
confidently to social and political problems in society, participated more
actively in the consolidation of society, and generated new practices of
cooperation with the local groups. The intensity of the media environ-
ment, the rapid development of IT technologies help individual museums
to more openly broadcast their communicative mission.

At the present stage society is slowly but surely changing. Post-
communist transformation, unpredictability of the political future,
economic problems and military aggression in the east of the country
have led to problems of adaptation of the population to new socio-
economic conditions and test the resilience of our communities. All this
changes everyday life and requires adaptation to new conditions. In this
direction, provided a well-thought-out strategy and appropriate regula-
tory framework, museums have significant positive potential.

Key words: social capital, museums, culture, economics, Ukraine,
transformation, development.

Manac Haranisa. My3ei B cnpaBi nmo0yaoBHu couiajibHOro Kamitajy. Y cTaTTi IpoaHali30BaHO POk MY3€iB y

(opMyBaHHI COIIIATILHOTO KaIliTally B CYCHUIBCTBI, MPEICTABICHO MOMIIMBOCTI 3aKJalliB MY3€HHOTO THUIY B IIbOMY
KOHTEKCTi JUI YKPaiHCBKOTO CYCHiJIbcTBAa. BHUCBITICHO MepeBaru CyCHijbCTB i3 BUCOKMM PiBHEM COI[IAIFHOTO KaIliTalry,
0OIPYHTOBAHO aKTyalbHICTh IIi€] MPOOJIEMH ISl HAIIOT KpaiHu.

Mys3ei — 11e okpema rpymna BUHATKOBHX COLIIaIbHUX iHCTHTYTIB, CEHC ICHYBaHHS Ta CIIPaBXXHs IPUPOJia SIKUX BUSBHU-
nacst ¥ nposiBuacst e y XX cr. CporozHi My3ei BUHIIUIM JaJIEKO 32 MeKi CBOro OayeHHs MUHYJIUX ACCSTHIITh — Y
PO3BHHEHMX EKOHOMIKaX BOHM CTAlOTh areHTaMH COL[aIbHHUX 3MiH, TPaHC(OPMYIOUM COIalbHY NPaKTHKY, JOTOMa-
ralouy 3MEHIIMTH acoLliaJIbHi SBUINA Ta NPUHOCSYM 3HAYHI NPHUOYTKHM MICIEBMM rpomajaM. Mu MOXEMO HOpiBHSTH,
HACKUIbKM KapAWHAIGHO 3MIHWJIACh IHTEpIpeTauis Micii My3et0 Ta BEKTOp il AisUIbHOCTI B €roxy riodanizauii Jumie 3a
sikuxoch 20-30 poxiB.

YTpomoBk OCTaHHBOTO JECATHIIITTS My3el B YKpaiHi OBl yIEeBHEHIIIe pearyloTh Ha COIiaJIbHI Ta IMOJITHYHI
MPOOJIEMH B CYCTIUTBCTBI, OEpyTh aKTUBHINIY y4acTh y KOHCOJIiIAIlil CYyCIIbCTBA, TeHEPYIOTh HOBI NMPAKTHKHY CITIiBITPAIli 3
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HaceNeHHsM. |HTeHCHBHICTH MeNiMHOTO cepenoBHINa, CTPIMKMI po3BUTOK IT-TeXHONOTrIH nONOMaraloTh OKpPEeMHM
MY3€sIM yCe aKTHBHIIIE BIIKPUTO TPAHCIIIOBATH CBOIO KOMYHIKaTUBHY MICItO.

Ha cy4yacHomMy erarri B ykpaiHCbKOMY CYCIIUIBCTBI TIOBUIBHO, ajle TaKH BiOYBaloThes Ti100anbHi 3Minu. [locTkomy-
HicTHYHA TpaHcdopMallis, HEIPOTHO30BaHICTh TMOJITHYHOTO MallOyTHHOTO, EKOHOMIUHI MPoOJIEeMHU Ta BilichKOBa arpecist
Ha Cxoni KpaiHM NpU3BEIH 0 NMpoOJIeM ajanTallii HaceJeHHs A0 HOBUX COLIaJIbHO-€KOHOMIYHUX YMOB i TEPEBIpSIOTH
CTIHKICTb HALIUX TPOMaJ. Yce Iie 3MIHIO€ TOBCSK/ICHHE XKUTTS i BUMarae ajanranii 10 HOBUX yMOB. Y IIbOMY Harpsimi 3a
YMOBH [O0Ope TMPOAYMaHOi CTparerii Ta BiANMOBIZHOTO HOPMATHBHOTO MOJNS My3€l MAalOTh CYTTEBHH IO3UTHBHUMA
MOTEHIIIaI.

Kio4oBi ciioBa: corianpHAHN KarmiTal, My3el, KyabTypa, eKOHOMIKa, YKpaiHa, TpaHchopmaris, pO3BUTOK.

Manac Haraausi. My3en B Jesie IOCTPOEHHMs COMAJIBHOIO KanuTajaa. B craTbe aHaaM3UpyeTcsl pojib MYy3€€B B
(hOpPMHPOBAHNH COIMATIBHOTO KaITHTalla B OOIIECTBE, MPEICTABISIIOTCS BO3MOKHOCTH 3aBEJCHUN MYy3€HHOTO THIIA B 3TOM
KOHTEKCTe Ul yKpaumHCKoro oémectBa. OCBEIIAIOTCA NMPEMMYIIECTBA OOIIECTB C BBICOKUM YPOBHEM COLMAIBLHOTO
KaruTasa, 000CHOBBIBACTCS aKTyalbHOCTh ATOW MPOOJIEMBI JJIs HAIlIeH CTPaHBL.

3a mocienHee AecATWIIETHE My3ed B YKpauHe Oojee YBEPEHHO PearupyloT Ha COLUANbHbIE U IOJIMTHYCCKUE
npobisieMsl B 00mecTBe, OepyT akTHMBHOE Y4acTHE B KOHCOJIMIALMH OOILECTBA, TEHEPUPYIOT HOBBIE MPAKTUKH COTPYA-
HUYECTBA C HaceleHUueM. IHTeHCHMBHOCTb MENUMHON cpenbl, cTpeMuTelbHOe pasBurue WT-TexHoIoruil momorarot
OTIEIBbHBIM MYy3€sIM BCE aKTHBHEE OTKPBITO TPAHCIUPOBATh CBOIO KOMMYHHUKATUBHYIO MUCCHIO.

INocTkoMMyHHCTHYECKAsT TpaHC(HOPMANKs, HEMPEICKAa3yeMOCTh OyIyIIero, SKOHOMHYECKHE POOIEMBI ¥ BOCHHAS
arpeccust Ha BOCTOKE CTpaHBI NMPHUBENM K IPoOIeMaM afanTalidd HACENEHHS K HOBBIM COLMATbHO-3KOHOMHYECKHM
YCIOBHSIM M MPOBEPSIIOT YCTOWYMBOCTH HAIIMX OOHIMH. Bee 3T0 MeHseT nmoBceJHEBHYIO KN3Hb M TPeOyeT aganTannu K
HOBBIM YCIOBHAM. B 3TOM HampaBieHWHM NpU YCIOBUU XOPOLIO MPOJYMAHHOH CTPaTeTMH M COOTBETCTBYIOLIETO
HOPMAaTHBHOTO MOJISI My3€H UMEIOT CYHIECTBEHHBIN MOJI0KUTEIbHBIN MOTEHIHAL.

KirodoBblie ciioBa: colpansHUi KaluTal, My3eH, KyJIbTypa, 5KOHOMUKA, YKpauHa, TpaHchopManusl, pa3BUTHE.

Introduction. The concept of social capital in general refers to the relationships between people. These
connections are largely based on norms and values — specific beliefs about what is acceptable and what is not,
and a sense of what is important. In turn, these norms and values allow people to develop trust, build
cooperation and save time and effort. In times of difficulties for society, social capital can provide greater
resilience of people to and faster recovery from shocks, promotes self-organization and self-regulation of
society.

Due to its properties, social capital is an important prerequisite for effective socio-economic interaction,
as well as the formation and maintenance of institutional stability of society as a whole. Today, the insufficient
level of social capital in Ukrainian society, especially not in cities, but in oblasts, is one of the main challenges
in cultural industry. After Ukraine's independence, all its socio-economic and cultural achievements have been
based largely on individual entourage and assignment of people from the professional spheres without the
purpose of involvement the possibilities of social groups. The issue of social capital has not been given enough
attention. The further development of our state, if we see the future in the development of the potential of
different social communities, is to expand cooperation between them, rapid exchange of information, their
knowledge, encourage creativity, encourage initiative and entrepreneurial innovation. An increase in the social
capital reserves of the cultural sector, especcialy of museums can contribute to this.

For example, the practice of using museum resources for educational programs of schoolchildren and
students is quite obvious and when developing the appropriate regulatory framework can be easily
implemented in many museums in major cities of Ukraine. Some museums in Lviv have been actively using
their spaces and funds for this purpose for several years as part of international grant programs and have
excellent results. Such an approach would give a significant impetus to the social integration of our youth and
increase public confidence in museums. The use of exhibits for learning, the possibility of direct
communication with the elements of the exhibitions, the creative environment contribute not to the formalized
acquisition of knowledge, but to the living, practical development of the research topics. The issue of social
adaptation of people who received psychological traumas during the Russian aggression (employees of the
Armed Forces of Ukraine, local residents) also remains open for us — and museums have a huge potential in
this. Art therapy practices, communication with volunteers and elements of interaction, providing opportunities
for emotional experiences and artistic pleasure from the exhibits — all these methods help reduce social tension,
form additional social ties, which will be especially relevant in the post-quarantine period and in general.
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Theoretical Framework. The issue of social capital of the cultural sphere is partially covered in foreign
historiography. Bourdieu, as one of the co-founders of the concept of socio-cultural capital in the 60s of the
twentieth century, expressed the opinion that there is a direct causal link between museum visits, frequency of
cultural practices and level of education, noting that the level of human education is not always depends on her
success in school; socio-cultural capital of the individual includes a network of his social contacts (Bourdieu,
2002, p. 67). Already in the late 80's, Coleman expanded his understanding of this concept, bringing it from
the orbit of science and education in the plane of economic benefit and profit (Coleman, Hoffer, 1987, p. 43)".
American researcher D. Holden notes that due to its concern for the public, the museum can achieve such
public benefits as building trust and mutual respect among citizens, expanding public suffering, ensuring
greater communication between people and enjoying the experience of exploding explosions. R. Putnam
believes that stable connections and constant cooperation guarantee feedback and preservation of culture
(Blok, Golovin, 2015, p. 106), which is certainly important to emphasize when considering the role of
museums in the formation of social capital (Putnam, 1993, p. 38).

The role of museums and cultural heritage in its multiplication was also considered by foreign authors
D. Folga-Januszewska, S. Mann, G. Black, E. Dawson, P. Basu, S. Daly, M. Murzyn-Kupish, J. Dzialek,
D. Podmenik, F. Adam and others. Peculiarities of social capital are considered in the works of such Ukrainian
scientists as O. Gugnin, M. Lesechko, O. Sydorchuk, V. Stepanenko, V. Chepak, M. Zubar and others. In most
studies, the concept of social capital is interpreted as a rule with an emphasis on value or economic
components, and the tools developed for certain specific purposes do not cover the full concept. Despite
numerous empirical studies on social capital, there is still no systematic analysis that would allow us to reliably
consider interethnic similarities and differences in its perception of social self-organization. And a very small
number of publications concern the museum environment and its impact on social or cultural capital.

The Purpose of the article is to analyze the activities of museums and their capabilities in terms of their
potential for the development of social capital of society.

The Principles of Research used in the publication are based on general theoretical and specific methods
of scientific knowledge, including: historical-systemic, methods of analysis, synthesis and statistical.

Results and Discussion. Museums and cultural heritage undoubtedly have some potential for the
development of social capital in society. They can help attract tourists, generate income, revitalize the local
economy, promote social inclusion, stimulate cultural diversity and acquire a territorial identity (Kuzmuk,
2010). European countries such as Germany, Netherlands, Belgium and others have been using these assets in
cities and regions for decades to use cultural heritage as part of broader strategies for their economic
development. It has become increasingly clear that museums, as the main representatives of cultural heritage,
have a number of instrumental advantages - they can experiment with new roles in society, as well as act as
agents of economic and social change, expanding their traditional functions.

In the United States, for example, visiting museums and their exhibits is an extremely popular way to
spend time with family and friends, a form of family and other relationships. According to the American
Museum Association, more people visit museums each year than all professional sports events in the United
States (Mann, 2012). Moreover, visitors of different backgrounds, races, education and economic status can
have significant experience working in the museum - to increase the level of tolerance and diversity in the
country. It is worth noting that the appearance of museum premises also plays a significant role — some
museum buildings are one of our most beautiful buildings in many US cities. Design and spectacle became the
central elements of their demonstration. In this way, they can provide a sense of connection, security and
stability. Museums were mainly created to increase cultural awareness and education. Over time, this goal is
also complicated by encompassing learning and lifelong learning, not only for indigenous peoples but also for
immigrants and other marginalized communities. Museums are used as places for inclusion, health and well-
being, they can promote the integration of the unemployed, marginalized and at-risk groups by increasing trust
and self-discipline (Mann, 2012). In many countries, they also provide platforms for intercultural dialogue and
the integration of migrants, and create new ways to facilitate the well-being of people with disabilities.

Museums implement educational programs for schoolchildren and adults, contributing to the preservation
of national identity, the formation of tolerance in society and the acculturation of national minorities. To

! See also draft on https://files.eric.ed.gov/fulltext/ED197503.pdf
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improve the work and attract more visitors, museums in Western countries make extensive use of the latest
technologies, innovative forms of exhibits, as well as introduce changes in the system of organization of
museum affairs (museum associations) (Kuzmuk, 2010). Along with social, museums make a significant
contribution to their economies through cultural tourism and the sale of a variety of tourism products and
services.

According to researcher |. Karpova, social capital «allows to provide services to the population in the
field of education, culture, health care, provide all types of social protection, helps reduce information
inequality, reduce antisocial phenomena (alcoholism, smoking, drug addiction, etc.), which has a huge impact
on the level socio-economic development. In addition, social capital improves the quality of human capital
and, which plays an important role in preventing anti-social phenomena» (Karpova, 2014).

F. Fukuyama is convinced that social capital is a form of materialized trust, which is why the problem of
social capital and its product — public trust — is especially important for the post-communist space, as
comparative studies of social capital indicate a significant gap between post-communist states and other
European countries. He notes that the policy of Marxism-Leninism was deliberately adapted to deplete social
capital, because the party and the state were the central organizational structure of society, they deliberately
disrupted existing ties that held together unions, businesses, various private organizations and replaced these
horizontal ties between ordinary people with a vertical link between citizens and the state itself (Fukuyama,
2006).

Ukraine has a strong historical and cultural potential, as it is one of the leading countries in Europe in the
number of historical and cultural heritage sites. According to official information, on the territory of Ukraine
there are about 130 thousand objects of cultural heritage which are on the state account (Concept of state
policy..., 2017).

Historically, the ideologization of all spheres of society in the USSR, which understood the importance of
political propaganda in institutions that preserve the collective memory of the whole nation, in addition to the
leisure function, could not stand aside from the museum sphere. This destructive ideology «preserved
museology for many decades, preventing the organic development of this science». The work of museums was
absolutely necessary for the formation of the necessary values of the population. The beginning of the new
millennium was marked by crises in the industry, as there were many unresolved issues that were ignored and
unresolved in the 1990s, because at that time cultural issues were secondary, funded and administered on a
residual basis.

The last 20 years have been marked by the process of restoration and the search for new ways to develop
Ukrainian museums. Comprehensive changes in our country, as well as the import of professional practices of
foreign colleagues have become important factors in these processes. «Adapting these ideas to their situation
or are taking momentum Ukrainian Museum finded new forms of intellectual import this often proved really
appropriate and effective» (Karpov, 2016, p. 105).

The impetus for these changes was the deepening of international professional cooperation in the cultural
sector, that provided the opportunity to study and exchange foreign specialists abroad, the receipt of funds
from international grant programs, the active access of foreign museums to the global Internet and, sadly, the
almost critical state of museum affairs in Ukraine in the late 1990s. The agony, which required immediate
decisive intervention at all levels, was stopped thanks to the dedication of our museum staff to the profession,
their self-awareness and professional responsibility. This background becomes a source, starting material for
building new programs. However, many issues remain unresolved, postponed from year to year, the most
important of which, in particular, is the proper funding of the industry and the development of a regulatory
framework that meets modern realities and challenges.

The rapid growth of digital technologies and the development of communicative social practices have
accelerated transformations in the cultural sector. Ukrainian museums have developed new forms of work with
visitors, new methodological approaches to building exhibitions and presenting cultural heritage.

Fukuyama calls trust the leading value of social capital, which he equates to the most important factor,
because trust is a key characteristic of a developed human society, which is manifested at both individual and
social levels (trust in social institutions and the state in general). Based on the researcher's approach, we can
assume that the museum environment in Ukraine should achieve a higher level of public trust. And in order to
create trust in these crucial social institutions, it is necessary to increase its presence in the virtual and media
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space of the state. Achievements of Ukrainian culture on the websites of regional state administrations are not
presented enough. The information posted on the website is mainly of a reference nature about cultural
institutions subordinated to the Department of Culture and Tourism, and does not take into account modern
realities and cultural traditions (Kuzmuk, 2010).

Extremely important in this context is the coverage of museums in the media and the creation of
museums' own magazines. «Regarding domestic museum magazines, we can name the magazines ‘“Museum
Portal” and “Museums of Ukraine”... Some museums publish their own collections, but usually in small
numbers and not regularly» (Karpov, 2016, p. 14). Unfortunately, there are very few mentions of museums in
the media. The most famous of the network media projects in support of museums, covering the problems and
prospects of museum work in Ukraine are «Dynamic Museumy, «I3 — idea, impulse, innovation», among the
organizations involved in this field — Ukrainian Center for Museum Development, Ukrainian Cultural
Foundation, Development of Ukraine Foundation. The current situation requires greater initiative, self-
actualization and marketing strategies to achieve these goals.

Ukrainian museums are underrepresented on the Internet. Of the total number of museums, only about
one hundred and fifty are equipped with their own sites. Most museum sites have Ukrainian and Russian
versions and do not have an English version, the presence of which would significantly increase the flow of
foreign tourists to Ukraine (Karpov, 2016, p. 15).

The issue of professional training of specialists in museum studies and monument protection activities in
sufficient numbers also remains open. The lack of a clear financial perspective, unsold state policy in the
industry makes this area not very attractive for the influx of new fresh ideas from young professionals.

Conclusion. The accumulation of social capital directly and indirectly depends on the nature of the
functioning of public authorities aimed at ensuring public welfare. At the present stage, the development of the
museum business should become one of the main priorities of Ukraine. Museums can contribute to local
development as drivers of social change, directly or indirectly triggering this development process.
Government and local policies should use the power of museums for economic development. The economic
benefits of the arts and heritage include employment, tax revenues and costs for local communities. In
addition, museums add attractiveness to places for talent and high value-added firms. They promote innovation
and the creation of new goods and services through cross-cutting channels with other sectors. Building or
renovating a museum can stimulate the regeneration of cities and bring new life to areas that are losing their
traditional economic base. Museums are also places where people can build social capital between them at a
time when many traditional meeting places or joint events are disappearing.

We believe that Ukrainian museums are moving in the right direction — they freed from the features of
elitism, moving away from the classical concept of previous centuries, museums sought new ways to present
museum material, developed non-traditional programs of cultural and educational activities, created special
museum structures, trained staff for cultural and educational work for children and adults. In light of the
implementation of the law on decentralization in Ukraine, this process becomes particularly topical, as this
component of the regional development policy provides for the creation of infrastructure for public interaction
of community members (open public spaces — as locations for discussions, permanent representations of public
organizations, trainings, etc.) and for the organization of a network of such sites it is offered to involve the
available infrastructure — houses of culture, museums. The consequences of decentralization and the
strengthening of financial constraints, according to the expectations of the executors of the law, also provide
for the emergence of new partnerships between museums and local authorities.
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